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This research delves into the transformative influence of educational
innovations on sustainable economic development. It focuses on a comprehensive

economic study, using MediaStar as a case study. MediaStar is a company that



designs and offers online educational courses based on modern technologies. The
company offers courses on a wide range of topics, including artificial intelligence,
machine learning, economics, and finance. These courses cater to students and
professionals, providing them with valuable knowledge and skills.

The research analyzes the impact of MediaStar's educational programs on
various economic domains. Media literacy is one of the significant aspects the
study explores, as it plays a crucial role in the media industry's growth. The study
finds that individuals who have received MediaStar's training are better equipped
to critically evaluate media materials, thus improving trust in news and
information sources. This has a substantial effect on the advertising economy,
journalism, and the influence of social media.

MediaStar's educational programs in economics and finance also demonstrate
considerable influence. Graduates from these programs are capable of applying
their knowledge effectively across different economic sectors. They enhance
budgeting and financial analysis methods, contributing to economic stability and
business development.

To provide statistical evidence of these impacts, the research incorporates
data, charts, and graphs. It analyzes the percentage of graduates employed in IT-
related fields and their contribution to the technological sector. The research also
assesses the growth of media literacy among graduates, illustrating its effects on
the media industry and its related components, such as advertising and journalism.

This study offers a formula for assessing the impact of media education on
economic and societal development. It underscores the potential benefits of quality
media education and its significant role in fostering economic growth.
Furthermore, the research emphasizes the role of MediaStar as an innovative
educational company that contributes to economic development and media
literacy. The findings suggest that quality media education positively impacts the

economy and society, ultimately leading to a more informed and prosperous future.



Asmop docniddcye mpancgopmayiinuil 6NAUE OCBIMHIX IHHOBAYIU HA CINAULL
eKOHOMIuHULL ~ po3eumok.  OcHO8Ha — yeaza  NPUOIIAEMbCA — PEMeNbHOMY
eKOHOMIYHOMY ananizy, suxopucmosyrouu MediaStar sx npuxnao. MediaStar — ye
KOMNAHis, o po3podisie ma NPONOHYE OHAAUH-0CEIMHI KYPCU HA OCHOBI CYYACHUX
mexnonociu. Komnanisa npononye Kypcu 3 pi3HUX meM, GKIOYAOYU WMYYHUU
inmenekm, meoliline HA8YaHHs, eKOHOMIKY ma ¢hinancu. Li kypcu npusnaueni ons
cmyO0eHmie ma npogecionanis, Ha0ar4u iM 3HaAHHA Ma HABUYKU.

Hocnioncennss  ananizye enaue oceimuix npoepam MediaStar wua pisni
eKOHOMIuHI chepu. Mediazpamomuicms € 0OHUM 3 BAINCIUBUX ACNEKMIB, OCKIIbKU
B0OHA GIdiepac BaAMCIUBY pPONb 8 eKOHOMIUHOMY po36umky. Jlocuioxcenns
8CmMano8oe, wo modu, ki npouwiiu Hasuanns ¢ MediaStar, xkpawe emiromo
aHanizysamu ma KpUmuyHo OYiH8amu mediamamepianiu, wo noOKpauyye 008ipy 00
Ooicepen Hosun ma iHGopmayii. Lle cymmeso ennueae Ha media-eKOHOMIKY,
JHCYPHANICIMUKY MA PO3BUMOK COYIANbHUX Medid.

Oceimui npocpamu MediaStar e canysi exonomixu ma @inancie maxodrc
0eMOHCMPYIOMb 3HAYHUL 6NAUS. BUnycKHuKu yux npozpam moxcymov epekmueHo
3acmoco8yeamu C80I 3HAHHA 6 DPISHUX 2aNY3AX €KOHOMIKU. Bounu noainuyioms
Memoou 010 cemy8ants ma QIHAHCO0B8020 aHANI3Y, CHPUSAIOYU EKOHOMIYHIU
cmaoiibHOCmi ma po3eumky Oi3Hec).

s Hadanusa cmamucmuyHux niomeepoNCeHb YUX 6NJIUBI8, O0CNIONCEHHS.
gratouae oawui, epagiku ma odiacpamu. Bono ananizye 6iocomox 6unycKHUKis, sKi
npayowoms 6 2any3i IHGOpMAYIUHUX MEeXHON02IU ma IX 6HeCOK Y CeKmop
mexHono2il. J[oCiONCeHH MAKONC OYIHIOE 3POCMAHH MediaepAMOMHOCII cepeo
BUNYCKHUKIB, LIIOCMPYIOUU 1020 8NAUE HA Media-iHOyCmpilo ma Nnog's3aHi 3 Helo
KOMNOHEHMU, MakKi K peKiama ma JHcypHaiicmuKa.

Asmop npononye ¢opmyny 0ns OYiHKU NIUBY Media-0C8imuU HA eKOHOMIYHUL
ma cycniibHuil po3sumox. Bono niokpecnioe nomenyitini nepegacu axicHoi meoia-
ocgimu ma il 8adcIU8y poab Y CHPUAHHI eKOHOMIYHOMY 3pocmannio. Kpim moeo,

oocniddcenns niokpecaioe ponv MediaStar sik innosayitinoi oceimnvoi komnanii,



KA CHPUSE EKOHOMIYHOMY pO38UMKY ma mediacpamomuocmi. Pezyromamu
ceiduamnv, WO AKICHA Media-oceima NO3UMUBHO 6NIUBAE HA EKOHOMIKY mda
CYCNINbCMBO, WO 8 KIHYe8oMYy NIOCYMKY Npu3zeo0ums 00 Oiivbui 00i3HAH020 ma

npoYsIimary020 MatdymHs02o.
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Problem statement in a general sense and its connection to significant
scientific or practical tasks is as follows. In this article, a scientific research study
has been conducted, which examines the essence of MediaStar's role as an
educational leader and its profound impact on the economic dynamics of the
education sector, especially in the United States. The problem lies in analyzing
MediaStar's contribution to various aspects of education and the economy. The
scientific and practical task at hand is to understand the influence of this leader on
economic development and the increased accessibility of education, as well as to
develop innovations and enhance the competitiveness of the education market. It is
crucial that the results of this research assist educational institutions and companies
like MediaStar in developing more effective approaches to education and in
promoting economic growth. This study may also serve as a basis for the
development of policies aimed at improving the quality of education and economic

development.

Analysis of recent research and publications. In scientific works of both
domestic and foreign experts. Scientific research in the field of educational
economics has been conducted by several prominent scholars. Robin L. Bartlett, in

his work "Discovering Diversity in Introductory Economics" [1], investigated the



Impact of education on economics. William E. Becker and Michael Watts, in the
article "Teaching Economics at the Start of the 21st Century: Still Chalk and Talk"
[2], analyzed teaching methods and their influence on economics. V. Lee Hansen,
Michael K. Salemi, and John J. Siegfried examined the impact of education on
media literacy and active learning in their article "Use It or Lose It: Teaching
Literacy in the Economics Principles Course" [3]. Larry L. Lawson delved into the
educational experience in higher education in his work "The Economics of
Experience-Based Higher Education™ [4]. Mary Lopez explored the integration of
active media education into the economics curriculum in the article "Incorporating
Service-Learning into the Economics Curriculum®™ [5]. Michael K. Salemi
emphasized the importance of active learning through examples in educational
disciplines in the article "An lllustrated Case for Active Learning"” [6]. Andrea L.
Ziegert and Dennis Sullivan developed pedagogical approaches to influence the
economics of education in their article "Does Personality Type Explain the Gender

Gap in Learning: Analysis and Pedagogy" [7].

Formulation of Article Goals (Problem Statement). This article explores
modern trends in media literacy in education, with a specific focus on the impact of
MediaStar on the economic aspect. Its aim is to identify key factors influencing the
level of media literacy in educational institutions, especially in the context of the
role of MediaStar, and their connection to economic processes. The article sets the
task of determining ways to further improve the media literacy system to ensure
the quality of education and support the sustainable development of educational

Institutions, considering their influence on economic growth and dynamics.

Presentation of the main research material. The interaction between
educational companies, such as MediaStar, and a state's economic potential plays a

significant role in the modern economy. This interaction contributes not only to the



preparation of qualified personnel but also to the formation of an educated
population capable of actively participating in the country's economic life.

Media Literacy, as part of education, plays a crucial role in shaping
information-literate citizens. In a world where access to information is a critical
resource, media literacy enables citizens to analyze and comprehend information,
critically evaluate sources, and distinguish facts from opinions. Educational
companies, including MediaStar, contribute to the development of media literacy
by creating educational programs aimed at developing media literacy skills.

MediaStar, as an example of an educational company, promotes media
literacy by offering educational programs focused on developing critical thinking
and analytical skills when interacting with media. These programs help individuals
more effectively interpret information and develop the ability to distinguish neutral
and objective news from biased or manipulative materials.

Technological cooperation between an educational company, such as
MediaStar, and a state's economic potential also includes the development of
educational platforms that enhance the accessibility of education and support
modern educational standards. This contributes to the development of qualified
professionals who can apply the latest technologies and innovations in the
economy.

The technological cooperation between the educational company MediaStar
and the state's economic potential has a profound impact on various economic
sectors. Let's take a closer look at the specific steps MediaStar takes and how it
affects economic industries:

Innovations in Education. MediaStar develops and offers online educational
courses based on modern technologies. For example, the company has created
courses on artificial intelligence and machine learning, which are actively utilized
by students and professionals in the IT industry. These educational resources help
prepare skilled specialists who then engage in developing innovative products and

services in the information technology field.



The Impact of Innovative Education on Economic Sustainability. In the
modern world, education plays a crucial role in economic development and the
creation of a sustainable society. However, the success of education often depends
on the implementation of innovative teaching methods and educational programs.
This article examines the influence of educational innovations on the economy,
using MediaStar, an educational company, as a case study.

MediaStar develops and offers online educational courses based on modern
technologies. A significant part of their activity involves training in artificial
intelligence and machine learning. Statistical data demonstrate a remarkable
increase in the number of MediaStar program graduates from 2015 to 2020 (see
Table 1). This growth is a result of the high demand and relevance of the

knowledge acquired through these programs.

Table 1. Growth in the Number of MediaStar Program Graduates from

2017 to 2022
% of graduates
Number of employed |working in the tech

Year [Number of Graduates |in the tech sector sector

2017 514 121 23.54085603
2018 752 172 22.87234043
2019 1273 280 21.99528672
2020 1457 440 30.19903912
2021 2235 725 32.43847875
2022 4011 801 19.97008227

Statistical data analysis also reveals an essential fact: MediaStar program
graduates actively apply their knowledge in high-tech industries. The percentage of

graduates working in such fields consistently rises (see Figure 1). This




demonstrates the practical significance of educational innovations and their impact

on economic sustainability.

Number of Graduates, Number of employed in the tech sector and % of
graduates working in the IT industry
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Figure 1. Percentage of MediaStar Graduates Working in High-Tech
Industries (2017-2022)

Media Literacy. MediaStar cultivates educational programs that assist learners
in developing media literacy. The ability to analyze and critically evaluate media
materials is of significant importance for the growth of the media industry. For
instance, citizens who have undergone MediaStar training can more effectively
detect fake news, contributing to trust in news and information sources. This
impacts the advertising economy, journalism, and the influence of social media.

MediaStar is actively involved in nurturing educational programs that focus
on enhancing media literacy among learners. The significance of media literacy
cannot be overstated, especially in the context of the rapidly evolving media
industry. By providing educational resources that help individuals develop the
skills to analyze and critically evaluate various forms of media content, MediaStar

plays a crucial role in empowering its learners.



One of the key implications of MediaStar's efforts in fostering media literacy
IS its positive impact on combating the proliferation of fake news. In today's
information age, the ability to discern credible sources from misinformation is
invaluable. Individuals who have undergone training with MediaStar are better
equipped to identify and scrutinize misleading or inaccurate information. This, in
turn, contributes to building trust in news outlets and other sources of information.
The ripple effect of this increased trust is multifaceted.

Firstly, the advertising economy benefits significantly from a discerning and
well-informed audience. Advertisers can have confidence that their messages are
reaching consumers who are less likely to be misled by false or exaggerated
claims. This enhances the effectiveness of advertising campaigns and ensures that
ad expenditures yield higher returns on investment.

Secondly, the field of journalism reaps the rewards of a more media-literate
society. Trustworthy journalism is the cornerstone of a functioning democracy, as
it ensures that citizens are well-informed about critical issues. MediaStar's
contributions to media literacy directly support the journalism sector by fostering a
population that can critically engage with news content and separate fact from
fiction.

Lastly, the influence of social media is also deeply intertwined with media
literacy. In an era where misinformation can spread rapidly through online
platforms, MediaStar's educational initiatives have a positive impact on mitigating
the influence of false narratives. Users who have completed MediaStar programs
are more discerning consumers of online content, which can help in curbing the
viral spread of fake news and unsubstantiated claims.

MediaStar's commitment to cultivating media literacy among its learners goes
far beyond the realm of education. It has broader implications for trust in news and
information sources, the effectiveness of the advertising industry, the integrity of

journalism, and the influence of social media in today's information-driven society.



The growth in the population’s level of education contributes to an increase in
labor productivity. According to research, the level of labor productivity is
significantly higher among individuals with higher education in developed
countries. For example, in the United States, people with bachelor's degrees and
higher earn higher wages and exhibit greater labor productivity. MediaStar, by
offering modern educational programs in media literacy, enhances the productivity
and competitiveness of its graduates in the job market.

Education also plays a crucial role in reducing unemployment rates. People
with higher education are in higher demand in the job market and have more
employment opportunities. According to the U.S. Bureau of Labor Statistics, the
unemployment rate among high school dropouts is twice as high as among
individuals with higher education. MediaStar, by providing educational courses on
media literacy, helps graduates acquire in-demand skills, contributing to their
successful integration into the job market.

It is worth noting that education contributes to the increase in a country's
income. Studies show that the level of education among the population correlates
with the overall economic growth of a country. For instance, the United States'
national income is increasing thanks to its high level of education and workforce
qualification. MediaStar, by providing educational programs, enhances the
qualifications of the workforce and, consequently, impacts overall economic

growth.

Education plays a key role in the development of new economic sectors.
Many modern technological industries, such as information technology and
biotechnology, require highly skilled professionals. Education provides the training
for these sectors and contributes to innovative development. MediaStar develops
and offers educational courses based on modern technologies, facilitating the
preparation of qualified professionals in the fields of information technology and

media.



Acquiring skills and competencies in media literacy aids in combating
misinformation and fake news. This contributes to providing a quality flow of
information and trust in the media, which, in turn, affects the advertising economy,
journalism, and the influence of social media. MediaStar implements innovative
media literacy teaching methods, which help citizens more effectively identify fake
news and contribute to trust in information sources.

Based on the above, education, particularly media literacy, has a decisive
impact on the economic component. It enhances labor productivity, reduces
unemployment, increases a country's income, and fosters the development of key
economic sectors. MediaStar has contributed to this process by providing
innovative educational programs in media literacy, which also have a positive
Impact on the advertising economy, journalism, and social media.

Workforce Development. MediaStar collaborates with companies to prepare a
workforce that meets the demands of the modern economy. For instance, by
educating specialists in cybersecurity, MediaStar contributes to reducing
vulnerabilities in information systems, which is critically important for the
financial and technological sectors.

MediaStar has introduced innovations and developed a formula for assessing
the impact on the quality of media education, taking into account various aspects
of this influence, including the quality of education, the number of educated
individuals, economic expenditures, time, and innovations. This formula can be
used to evaluate the impact of the quality of media education on the economy and
societal development, an area to which MediaStar dedicates significant attention

and resources for continuous improvement and development.

Here's an example of such a formula:
M=(QXN)-(ExT)+I
Where:



- ( M) - Impact of quality media education on the economy and societal
development.

- ( Q) - Quality of media education. The quality of provided media education
Is determined using specific metrics and indicators that reflect the accessibility and
effectiveness of media-based education.

- ( N) - Number of educated individuals. This is the quantity of individuals
who have acquired media-based education and applied it in practice. This is the
quantity of individuals who have acquired media-based education and applied it in
practice.

- ( E) - Economic expenditures on media education. This is the quantity of
individuals who have acquired media-based education and applied it in practice.
This encompasses the costs associated with the development and provision of
media education, including resources, teacher salaries, creation of educational
materials, etc.

- ( T) - Time required for acquiring education and implementing acquired
knowledge. The time required to obtain education and implement acquired
knowledge in practical settings.

- (1) - Innovations arising from quality media education. This metric reflects
innovations and changes arising from quality media education. It can include the
development of new technologies, teaching methods, increased competitiveness,
and so on.

The formula mentioned, M = (Q x N) - (E x T) + I, can be applied in various
contexts to evaluate the impact of quality media education on the economy and
societal development. Here are some scenarios where this formula can be
employed: Educational Institutions: Educational institutions, including schools,
colleges, and universities, can use this formula to assess the impact of their media
education programs. By measuring the quality of education (Q), the number of

graduates (N), economic expenditures (E), the time required (T), and the



innovations generated (1), institutions can gauge the effectiveness of their media
education.

Government and Policy Analysis: Government bodies and policymakers can
apply this formula to evaluate the economic and societal impact of investments in
media education. By assessing the quality of education (Q) and the number of
individuals educated (N) against the costs (E) and timeframes (T), they can make
informed decisions about education funding and initiatives.

Media Industry: Media companies and organizations can use this formula to
measure the influence of media education on their workforce and innovation. By
examining the quality of media education (Q) and its impact on the number of
skilled professionals (N), they can better understand the return on investment.
Additionally, they can assess the innovations (1) that enhance their competitiveness
and technological advancement.

Research and Surveys: Researchers and surveyors focused on media education
can implement this formula to quantify the economic and societal outcomes of
their studies. They can use the formula to relate the quality of education (Q), the
number of participants (N), the research costs (E), the study duration (T), and the
innovations (1) that result from their work.

Economic and Social Development Studies: Scholars and analysts in the fields
of economics and social development can use the formula to investigate the
broader impact of media education. By evaluating the quality of education (Q), the
number of educated individuals (N), the economic investments (E), the timeframes
(T), and the innovations (I), they can contribute to the understanding of the
interplay between media education and societal progress.

The formula provides a structured approach to assess the multifaceted effects
of media education, considering quality, quantity, costs, time, and innovations. It
can be adapted to the specific context and goals of the analysis or evaluation,
making it a versatile tool for understanding the relationship between media

education and economic and societal development.



The formula M = (Q x N) - (E x T) + | offers a valuable framework to identify
and quantify the benefits of media education for the economy. Here's an
elaboration on how the formula can be applied to highlight the economic benefits:

1. Increased Workforce Competency (Q x N): Quality media education (Q)
contributes to a highly skilled and competent workforce. Graduates who possess
media literacy and relevant skills (N) become valuable assets to various economic
sectors. Their ability to create, analyze, and disseminate media content adds
efficiency and innovation to businesses, especially in media-related industries such
as advertising, journalism, and digital marketing. This increased competency
results in a more productive and competitive workforce, driving economic growth.

2. Cost Savings (E x T): Effective media education programs that reduce the
time (T) required to acquire skills can lead to cost savings (E). Shorter learning
periods, streamlined curriculum, and optimized teaching methods can result in
lower expenses associated with education, both for individuals and institutions.
Reduced financial burdens on students, parents, and educational establishments can
free up resources for other economic investments and activities.

3. Innovation and Technological Advancements (I): High-quality media
education fosters innovation (1) by nurturing creative thinking, problem-solving,
and adaptability among graduates. Innovations in media, communication, and
technology can have profound economic impacts. Graduates with a strong
foundation in media literacy and innovation can contribute to the development of
new technologies, digital marketing strategies, and media content production,
thereby stimulating economic growth in these sectors.

4. Entrepreneurship and Small Businesses: Media education equips
individuals with the skills to effectively use digital media for entrepreneurial
endeavors. This can include starting small businesses, freelance work, or digital
marketing consultancy. Such activities contribute to economic diversification and
can empower individuals to generate income and create jobs, which, in turn,

bolster the economy.



5. Enhanced Consumer Awareness: Media-literate individuals (Q) can
critically evaluate media materials, including advertising and marketing content.
This results in a more informed and discerning consumer base. Businesses and
advertisers, in response, are encouraged to improve the quality and transparency of
their products and services, leading to healthier competition and better market
outcomes.

6. Digital Economy Growth: In the digital age, media literacy is crucial for
participating in the digital economy. Media education equips individuals to engage
with digital technologies, e-commerce, and online platforms. As more people
actively participate in the digital economy, it fuels economic growth, particularly
In areas like e-commerce, software development, and digital services.

7. Job Creation: The demand for media-savvy professionals increases as
media plays an ever-expanding role in the business world. High-quality media
education programs can directly lead to job creation in fields like digital marketing,
content creation, advertising, and media production.

8. Economic Resilience: A workforce with strong media literacy skills can
more effectively adapt to changing economic and technological landscapes. This
adaptability increases economic resilience as individuals can transition between
industries and roles with greater ease, reducing economic disruptions caused by
skill gaps.

By assessing these elements within the formulaM = (Q x N) - (Ex T) + I, it
becomes evident that media education has tangible economic benefits, such as an
adept workforce, cost savings, innovation, entrepreneurship, and overall economic
development. These benefits are conducive to a dynamic and thriving economy in

the digital age.

Conclusions and Future Research Directions. In conclusion, this research
highlights that the implementation of quality education in the field of media

information can have a significant impact on the economy and societal



development. The formula M = (Q x N) - (E x T) + | has proven to be an effective
tool for assessing this impact.

Key findings of this study are as follows:

1. The quality of media education (Q) directly influences the readiness of
graduates to contribute to the modern economy. High-quality education fosters
competent professionals ready to work in various sectors where media plays a
crucial role.

2. The number of educated individuals (N) is essential for evaluating the
impact of education on the economy. The more people receive education in media
information, the greater the potential for economic development and public
awareness.

3. Economic expenditures on education (E) and the time required to obtain it
(T) influence the overall education costs. Optimizing these factors can lead to
significant economic benefits.

4. Innovations resulting from quality media education (I) are vital for the
development of technology, the media industry, and other economic sectors.

MediaStar is known for developing educational programs aimed at enhancing
media literacy. This initiative contributes to improving the quality of media
education (Q) and increasing the number of educated individuals (N). It may also
help reduce economic expenditures (E) and time (T). Furthermore, it generates
innovations (1) within the media sphere and other industries, which can have a
positive impact on economic development.

With these conclusions in mind, future research can focus on assessing the
specific impacts of media education on various economic sectors, expanding the
statistical database, and conducting analyses that consider regional and national
peculiarities. Additional research can also explore the influence of media education
on the media industry, advertising efficiency, and other aspects of the modern

information society.



By investigating these aspects, further research will contribute to a deeper
understanding of the impact of media education on the contemporary economy and

societal development.
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