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ETAIIA 1 METO10JIOI'ISI CTBOPEHHS MAPKETUHI'OBOI'O
IMPOAYKTY TA BUBIP PO3POBHUKA ITHTEPHET-PEKJIAMM 3-
IMMOMIXK YKPATHCBKUX KOMITAHIN

An important aspect of the study of the possibility of increasing the
efficiency of the enterprise's functioning due to the development and
implementation of a multifunctional marketing product is the determination of its
positive and negative parameters. So, the advantages of Internet advertising
include: the possibility of optimizing site visits in accordance with consumer

interests, i.e. search programs direct only persons interested in further purchases



to a specific site; relatively low cost of advertising development and promotion;
high level of recognizability and memorization, due to frequent repetitions and
orientation to visual perception; high level of trust, due to the possibility of
tracking positive and negative reviews of previous advertisers.

Undoubted advantages include the possibility of making changes and
additions to the current advertisement at any stage of its application; high
effectiveness, since there is no clear time frame for the implementation of the
marketing project and its promotion, the speed of the results is very high and
depends solely on the advertising itself in the short term and on the quality of the
advertised products and services, as well as the filtering of potential visitors. In
order to avoid fraudulent actions and various types of criminal activity, it is
possible to restrict viewing access for individual persons.

Despite so many advantages of implementing a marketing innovation project
in the form of Internet advertising in social networks and not only, there are also a
number of disadvantages, namely: frequent changes in coding and algorithms,
which leads to the need for constant cooperation with marketing companies and
understanding the essence advertising activities; Achieving the desired results is a
long-term process and requires the patience and perseverance of the advertiser, as
well as unfair competition, which often violates intellectual property rights in the
Internet space, is more common and less visible, so often the developments of one
marketer are copied by others and the effect of the project decreases, undergoes
bifurcation .

The work indicates the value of such a factor as analytical summaries. The
importance of analyzing the effectiveness of an advertising product is difficult to
overestimate, because the desire for further cooperation between the advertiser
and the advertising agency depends on it. Variability is also valuable, because
thanks to a high level of professionalism, marketers create versatile options for

advertising offers of the same type of goods.
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Statement of the problem in a general form and its connection with
important scientific or practical tasks. The phasing of the development of a
marketing product will allow a balanced approach to each component of the
process of creating and placing Internet advertising. The stage of development of
unigue elements is especially important, it is this that led to the existence of
marketers as a separate type of professionals. During planning and development, it
IS necessary to take into account the features of the advertised product, namely, in
this case: the political and military situation in Ukraine, the history of musical
instruments, special processing of wood, environmental friendliness of raw
materials, creativity of production, special sound and uniqueness. For this, the
marketing company must be multifaceted and multifaceted.

Analysis of recent research and publications. In the scientific works of both
domestic and foreign specialists, there is a large number of studies on the
development of an investment project for a small business. Among the leading
researchers are V. M. Vilensky [1], T. V. Mayorova [2], D. Yu. Mamotenko [3], S.
I. Pavlova [4], S. I. Kolosok, Yu. O. Myroshnychenko. , G. A. Mishenina [5].



However, in the works of these scientists there is no phasing of the process of
creating marketing products, therefore the work has a significant scientific and
applied character.

Formulation of the goals of the article (statement of the task). The purpose
of the work is to increase the efficiency of the enterprise's functioning, due to the
development and implementation of a multifunctional marketing product and the
determination of its parameters.

Presentation of the main research material. Only a complete analysis of
consumption motives can be called an effective advertising strategy. There are
methods of cooperation with so-called focus groups that allow us to find out not
only people's opinions about the product offered to them, but also the nature of
their formation. The attitude to the product, the experiences associated with what
was seen or heard is determined. These techniques have proven themselves well
among Western advertising specialists and are just beginning to spread here. Many
managers believe that only the expressiveness of the advertising appeal is
important. Unfortunately, this is far from the case. Today, we have the most
popular aggressive type of advertising. Such an approach may be attractive to
some, but in most cases it works for rejection. The most difficult thing is to
maintain psychological neutrality in relation to the entire audience involved in the
advertising campaign. A good strategy should enhance the feeling of freedom of
choice [6].

The main task of the developers of advertising services is to understand
modern trends, to sense the desires and aspirations of potential consumers. It is on
the basis of these components that theses, slogans, logos, performers of the roles of
consumers of the service are selected. The main advantages of using marketing in

one's own activity include:

« financial benefit - since many online sites offer payment exclusively for
clicks or visits to the site, after viewing advertisements. That is, the customer pays

only for effective advertising that can bring quick income;



 personal influence - because, before creating an advertising product,
marketers conduct a survey to understand the age categories of potential
consumers, their interests and life aspirations;

* quantitative indicators - it is extremely easy to evaluate the work of
marketers in real time, since the number of views (active and passive) is open to
customers of the service;

* scale of distribution - due to the possibility of fast translation and the
absence of queues, hundreds of thousands of people in different parts of the globe
can view advertisements at the same time, no other type of marketing service has
similar privileges;

* service differentiation - there are two main types of marketing services,
the first is aimed at a wide audience, the second is at a limited one, when a product
is advertised that is interesting to a narrow circle of potential consumers.

As for the advertising investment product for a small enterprise, its
development and implementation should take place with an understanding of the
limited interest in musical instruments and the global mission - the promotion of an
authentic Ukrainian product on the international economic market of goods and
services.

According to the above, using fig. 1, we will consider the stages of creating
brand advertising for a small business.

Implementation of such a patriotic and authentic project can only be
developed by a domestic advertising agency with a world name.

To analyze the market of advertising services in Ukraine, we will use the
data of Fig. 2, in which the rating and popular agencies providing the entire range

of marketing goods and services are listed.



Stages of developing a marketing product for a modern new brand

*

1. Determination of the target Determination of highly profitable sales channels
audience, competitive environment. of marketing market services.

2. Creation of methodology, Selection of the goal and main tasks of
definition of goals. marketing activities.

3. Development of special, unique fif A creative approach makes advertising
elements. recognizable and the advertising product

4. Drawing up a plan with a clear The main purpose of planning is the ability to
justification of tasks. contrast it with the final results of the project.

5. Implementation. Creating a product that is ready for use and
promotion to the masses.

6. Carrying out a test application. It will allow to determine the fidelity of the
advertising strategy and its effectiveness.

7. Implementation control. Continuous monitoring allows you to avoid
repeating mistakes and optimize the process.

Source: compiled by the author
Fig. 1 The main stages of creation and implementation of the
advertising investment project of the small enterprise
The rating of the effectiveness of the All-Ukrainian Advertising Coalition is

conducted at the end of each year based on the results of the annual Effie Awards
Ukraine and fully complies with the international rules for developing ratings of
The Effie Index. If the project becomes a finalist or winner of the Effie Awards
Ukraine, the provided information about the agencies will be used to calculate the
efficiency rating of communication agencies of Ukraine, and will also be provided
to Effie Worldwide to calculate the global efficiency rating of The Effie Index [7].
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Compiled on the basis of data [7].
Fig. 2. Rating of communication advertising agencies of Ukraine
according to the effectiveness of their functioning in 2023
The essence of this indicator lies in the defined profitability and branding of
the enterprise. As for the rating of the effectiveness of advertising holdings, their
grouping takes place on a separate scale. However, for the final determination of
an enterprise capable of creating a marketing investment product for a small
enterprise it is necessary to conduct a diagnosis of advertising corporations in
terms of division by the number of positive feedback from consumers using
features. 3.
The rating of media agencies "Advertiser's Choice", or Advertiser's Choice,
IS a study that is conducted at the same time as a study for communication
agencies. Research participants (representatives of advertisers) must choose 5
media agencies that are members of the VRK (or indicate their agency options) as
media partners. These can be full service media agencies engaged in the
development of media strategies, planning, buying and other media tasks,
including digital [7].



Compiled on the basis of data [7].

Fig. 3. Rating of domestic advertising agencies divided by positive
feedback from advertisers (in %)

The importance of this factor lies in the ability to realistically evaluate the
results of the work of individual advertising companies, and although there is not
much difference in the tabular data of the rating of performance indicators, the
satisfaction of the ultimate aspirations of consumers is more important.

Therefore, based on the preliminary analysis of the market of advertising
services of Ukraine, provided by the All-Ukrainian Advertising Coalition, we
conclude on the advice to the managers of the small enterprise to use the services
of the advertising company "Banda" to improve the efficiency of business
activities in the period 2023-2028.

An important aspect of solving the question of which marketing company to
implement for a small enterprise is an understanding of the methodology and main
tasks of advertising. This awareness makes it possible to narrow down a wide
range of advertising services to the minimum required to achieve the set goals.

As for the main goal of implementing the marketing investment project, it is

to expand the range of the company's products and services, optimize the main



indicators of the company's activity, increase brand awareness, grow sales markets
and enter the international economic market, due to the promotion of authentic,
original, distinctive products to the masses production of domestic musical
instruments of various types.

Conclusions. The main tasks of implementing an advertising investment
product are:

* popularization of Ukrainian brass music;

* glorifying the history of Ukraine, reminding the world about the terrible
military realities of today;

* volunteering activities aimed at increasing the possibilities of armed
resistance of Ukrainians;

« formation of a positive image of Ukrainian musicians;

» encouraging the use of domestic instruments by leading internationally
popular collectives;

* increasing the profitability of the enterprise;

* increase in growth rates of indicators of business activity, solvency and
financial stability;

* increase in the volume of production and sale of products by the small
enterprise in the period 2024-2028;

* decrease in credit dependence due to the growth of the company's own
funds;

* Accumulation of tax payments — facilitating Ukraine's exit from the

protracted military-economic crisis.
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